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Ruggero Ragonese (Unimore)

Diritto, corpo, sessismo

in occasione della “Giornata internazionale per 1’eliminazione della violenza contro le donne™ (25
novembre), nell’ambito del progetto “GE&PA - Gender Equality & Public Administration. Percorsi di
formazione per I’eguaglianza di genere nella Pubblica Amministrazione e net territori” e in collaborazione
con 1l Laboratorio Genere, Linguaggio e Comunicazione Digitale (GLIC D), Unimore

Intervengono
Dott.ssa Cosetta Gardini (Agenzia «Casa Walden Comunicazione»)

Prof.ssa Valeria Giordano (Univ. di Salerno, OGEPO)
Dr. RuggerO Ragonese (Univ. di Modena e Reggio Emilia)




| problema non e solo lo
spot ma anche la lettura
dello spot




Periferia della
semiosfera

Confine della Centro della
semiosfera semiosfera

Lotman, La Semiosfera




Pubblicita
sessista: una

nozione
Ingenua

IF YOU, TOO, HAVE LACKED VITAMINS,
DISCOVER THE GRAND THINGS THEY
CAN DO FOR YOU. AND TO HELP GET YOUR
VITAMINS, EAT KELLOGG'S PEP FOR
BREAKFAST. ITS A SUPREMELY DELICIOUS
CEREAL — CRUNCHY GOLDEN FLAKES OF
BRAN AND OTHER PARTS OF WHEAT,

B AND D. EAT IT EVERY
| DAY, AND SEE IF YOU DONT
HAVE MORE ZIP AND 2£5T!

- . - *
Vitamins for pep! PEP for vitamins!

intains only vitamins B and D. Esch ounce contains 1/5 of an adult's and

& child's daily requirement of B, and about 1)2 the daily requirement of D.
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Casi limite

¢ FATTI IL CAPO. |
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ETELO GHIACCIATO.



Donna oggetto

chiamami PERONI saro la tua birra

THE AVERAGE W0

SPEAKS 10,000 W(
IN A DAY.

ROUGHLY 9,950 TOO N

o &2 appearing ia The Onion for Moosehwad Lager; Moosehead
Breweries Uimited, B9 Maln 52, West, Saint John, N8B, £2M 3M2,
Canada; (077) 8882337 comumeningsiries@mootehead (a




Sneaky Sexism

« Cunningham e Roberts
 ‘Brandsplaining: Why Marketing is (Still)

Sexist and How to Fix It.’

Brandsplaininc



https://www.google.co.uk/books/edition/Brandsplaining/V9PgDwAAQBAJ?hl=en&gbpv=0
https://www.google.co.uk/books/edition/Brandsplaining/V9PgDwAAQBAJ?hl=en&gbpv=0

Good Girl




LA PESCA

UNA STORIA ESSELUNGA

Gli stereotipi di ruolo: la madre



~ .
The _Gét}f is electric.
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Common Gender Stereotypes: Traits

Beliefs about Women

Able to devole selfl 1o
others

Aware of others' feelings
Emotional

Helpful

Gentle

Kind

Understanding

Warm

Beliefs about Men

Aclive

Can make decislons easily

Competitive

Feels superior
Independent

Never gives up easily
Self-confident

Stands up well under
pressure

Common Gender Stereotypes: Roles

Beliefs about Women
Cooks the meals
Does the househoid
shopping
Does laundry
Is fashion conscious
Source of emotional
support
Takes care of children
Tends the house

Beliefs about Men

Assumes financial
obligations

Head of household
Financial provider

Leader

Responsible for household
repairs

Takes initiative in sexual
relations

Waltches sports on
lelavision

Da Lindsay, L., 2015, Gender Roles, Cook, R., Cusack, S., 2011, Gender

Stereotyping



Spot e Al

THE ULTIMATE TEAM TALK
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